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Creating visually inspiring motion graphics and 
design starts by creating the most engaging 
concept for a spot, says Tammy Kimbler Weber, 
producer at Gasket Studios.
“It helps our clients when we can develop the 
concept together,” says Kimbler Weber. “The 
work is much more inspired when everyone 
collaborates from the beginning.”
By working with agencies to create concepts, 
design houses like Gasket help expand the 
creative horizons of a spot.
“Agencies can come to us at a creative level,” 
says creative director Greg Shultz, who founded 
the Minneapolis-based design house in 2005. 
“We love working with clients to expand ideas.”
That collaborative approach at the concept 
stage allows the nine animators at Gasket to 
best capture the essence of a spot.
“The job of a good design is ultimately to 
give the viewer a fl avor and leave them with 
something appealing instead of hitting them 
over the head with message,” says Shultz.
Agency Carmichael Lynch teamed with Gasket 
to produce interactive digital signage fi lms for 
Korbel Champagne. The vibrant, celebratory 

spots played at online outlets like eVite and 
Food Network, and were showcased on the 
Jumbotron at Madison Square Garden.
“Korbel Champagne Cocktails are fun drinks. 
We infused a ‘visual fl avor’ into every spot 
through design and animation,” says Shultz.
Retailer Best Buy recently approached 
Gasket to create a television spot that 
lands buyers in the middle of HD football 
action.  For this immersive experience 
Gasket designed and executed huge crowd 
populations in Chicago Bears Soldier Field 
where the Best Buy game unfolds.
“The ultimate goal was real game feel and 
authenticity, with the precision and detail you 
expect from HD,” says Gasket’s creative director 
Greg Shultz. “As the spot says, ‘We want to feel 
like we’re there!’”
The Korbel and Best Buy spots are examples 
of how visually inspiring design can not only 
capture the essence of a brand but also 
manage to be unforgettable. And that, says 
Shultz, is ultimately the goal of design.
“People want their ideas to make an impression,” 
he says. “Otherwise, why do the spot?”

Gasket Studios is a concept design, visual effects and animation company that serves the commercial, interactive and feature fi lm markets. Since it’s inception 
the company’s vision has been to create idea-driven animation and visual effects that both tell a story and ARE the story.  This perspective and methodology has 
earned Gasket a diversity of clients. From leading brands such as Best Buy, Korbel, and Microsoft to next gen interactive agencies like Crispin Porter+Bogusky, 
Gasket’s unique creative and collaborative process keeps the content fl owing.  www.gasket.tv
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