
BRAND PROFILE
The Creative Edge in Commercial production
A brand focused on bringing the international commercial production community together for dialogue, 
debate and discussion about creativity and the global business of commercial production.

What makes our brand so unique
• 	� Our focus is commercials (whether for broadcast, cinema, online, mobile or other 

digital platforms);

• 	 A truly international perspective;

• 	 An especially strong readership in both North America and the UK;

• 	� Immensely popular conferences and workshops complement our print and 
electronic media.

Print media
• 	 ‘Boards Magazine

The leading industry publication about the international business of commercial 
production. An edgy attitude and comprehensive coverage. Published 10 times 
a year and read by over 13,000 agency producers, creatives and production and 
post-production company executives. Keeps readers informed about emerging 
talent, business practices and trends.

• 	 Annual Boards Little Black Book of Directors
Sponsored profiles of some of the world’s most important international directing 
talent; distributed to the Boards circulation list, as well as at events including the 
Cannes Lions International Advertising Festival.

Events
• 	 Boards Summit

The largest conference in the world focused on the international business of 
commercial production. Takes place annually in New York City and brings together some of the biggest thinkers and most respected creatives in the business of commercial production.

• 	 Boards U
A full-day professional development event for agency producers and creatives about the art and process of commercial production. Brings together some of the world’s most respected 
commercial production and post-production companies to help develop and advance the careers of agency producers, creatives, account executives and clients involved in the purchase, 
creation and production of filmed content for advertising.

• 	 Boards Creative Workshops
An annual series that brings the names, notoriety and networking of the Boards Summit to major advertising centers outside of New York. First workshops produced in Toronto,  
San Francisco, Chicago, and L.A.

• 	 First Boards Awards
An annual celebration of the international industry’s top emerging talent in the categories of director, editor, composer, designer, animator, motion graphics and broadcast design.  
Awards are announced at a party usually held in April in New York or L.A. Winners are then profiled in ‘boards magazine.

Electronic media
• 	 Boards website

A destination for the international commercial production community to find the best and latest commercial work, people moves and industry information.

• 	 Boards Online newsletter
A weekly online newsletter showcasing the previous week’s best commercial work and web films, people moves, industry headlines and news.

The company behind Boards
‘boards is a brand of Brunico Communications Ltd., which also publishes two other industry-leading and international titles: KidScreen, about reaching children through entertainment; and 
Realscreen, about the best in non-fiction. Together with Brunico Marketing Inc., a wholly-owned subsidiary, it also produces the KidScreen Summit in New York, the Realscreen Summit in 
Washington, D.C, and numerous marketing and entertainment industry conferences in Toronto.

Contact	         
500- 366 Adelaide Street West	 Tel: 416-408-2300 or	 Email: sales@brunico.com
Toronto, Ontario 	       1-877-262-7371	 Web: www.boardsmag.com
Canada  M5V 1R9

�

call for entries now on

for details and eligibility requirements go to
www.firstboardsawards.com

™First Boards Awards title, tagline and logo are trademarks of and the event is produced by Brunico Communications Ltd.

Be The Next Noam.

bond. budgen. murro.
they all started somewhere.
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After selling out in Toronto, San Francisco and 
Chicago in 2007, the Boards Creative Workshop 
returns in 2008 with two exciting events.

www.CREATIVEWORKSHOPSERIES.COM

PRESENTED BY:

Sponsorship opportunities are now available. 
For more information contact Meghan Mackintosh 
at mmackintosh@brunico.com or your 
Boards sales rep at 1.888.278.6426

SERIES SPONSOR:

TORONTO, CANADA
APRIL 24, 2008

LOS ANGELES
SUMMER 2008

SOLD OUT IN 2007 NEW IN 2008

Boards Creative Workshop in Toronto is a production of Brunico Communication Ltd and in Los Angeles of Brunico Marketing Inc.
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US$7.95 IN U.S. 
CA$8.95 IN CANADA 
US$9.95 OUTSIDE OF CANADA & U.S.
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+ INTEGRATED & INTERACTIVE: EMBRACING THE NEW 
+ ALL-STAR SUPER BOWL REVIEW

THE CREATIVE TOUCH:
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